AS Business Studies Assignment Marking Guide


Investigating Marketing

Assignment Marking - A Guide.
The object of this guide is to give you some understanding of how I will be marking your assignment and what I will be looking for in awarding the marks.  This is not just a matter of ticking boxes to get the higher levels but is more of an indication of the quality that I will be expecting at each level.  I have tried to make it as simple as possible but please ask if you are uncertain.

3.1 Identification of the objectives and segmentation
	Mark Band 1
	Marks

	You will have given a general description of the objectives and segmentation in general and shown that you understand the theory.  At the lower end much of the information will be textbook information with little attempt made to apply it to your business.  At the upper end you will have made some attempt to relate it to your business and also given more detail in your descriptions.
	0-10

	Mark Band 2
	

	To reach this level you must have shown how segmentation applies to your particular product.  You will need to look at different methods of segmentation and apply them to your product.  Eg are you going to segment by lifestyle and why?  Marks are awarded for each aspect of segmentation that is correctly applied.  You will also be awarded marks if you discard a method of segmentation as long as you explain why.
	11 - 15



	Mark Band 3
	

	To reach this level you must now link your aims and objectives with the evidence for segmentation.  Eg if one of your aims is to reach break even within 6 months is your target market large enough to reach this target.  You have to show me that the research you have done justifies your choice of objectives and segmentation.  Eg we chose to target the 18 -30 market because our primary and secondary research indicated that this was a large market.  Further research on acorn confirmed this.  You will also have to show clear aims and objectives and illustrate that you know that the difference is between them.
	16 - 21


3.2 Identification and carrying out appropriate market research.

	Mark Band 1
	

	Basic information from Mintel and focus groups and questionnaires. T the lower end this will be limited with more emphasis on secondary research.  Little attempt made to change anything taken from Mintel.  Limited analysis
	0 - 6

	Mark Band 2
	

	To reach this level you must combine the information from the research to show that you have identified some characteristics of your target market.  You must make some specific conclusions based on your research such as identifying lifestyle or socio-economic groups.  Lower marks for a simple interpretation with higher marks for for more complex analysis using a range of indicators.  Eg more than 3

	7- 9

	Mark band 3
	

	You must show that the target group you have identified is based directly on the data you gathered in your research.  There must be real application of data you could use information from Acorn and upmystreet here to personalise your research.
	10 - 12




3.3 Devising a Marketing Mix
	Mark Band 1
	

	You must show that you understand the marketing mix and its components.  You will also show how they relate to each other in the marketing of a product.  At the lower end there will be little or no reference to research and some areas of the mix will have received greater emphasis.
	0 - 8

	Mark Band 2
	

	To reach this level you must applied the marketing mix to your product and explain why you have chosen that particular mix.  At the higher end you will need to show how the elements link together.  Eg a high price is linked to a quality product well packaged, as this fits into the ethos of your shop.
	9 - 12

	Mark Band 3
	

	At this level you will need to show that you have created a marketing mix that is clearly linked to to segmentation, so that the profile of the target group clearly matches the marketing mix.  eg will the marketing mix you have chosen effectively reach your customer profile.  Choice of promotion will help to justify this eg where will you advertise, what about packaging, the layout of the shop.  All the things you have done earlier can be put here as well.
	13 - 18


3.4 Justification of all aspects of your devised marketing mix for your product/service.

	Mark Band 1
	

	A simple PEST and SWOT analysis with little or no relation to the product.
	0 - 3

	Mark Band 2
	

	More detailed analysis using PEST and SWOT but directly related to the product.  A good explanation of PEST and SWOT
	4 - 6

	Mark Band 3
	

	A comprehensive analysis using PEST and SWOT showing how this will affect your choice of marketing mix.
	7 - 9
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